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Managed Care Oncology is the only comprehensive, peer-reviewed source of oncol-
ogy related information for health plans.

Today, Managed Care Oncology is the second most frequently used source of oncology
information for payors, as shown in this research of payors representing half the US
commercial insurance lives:
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Intermeal -

Throw Away” Joumnals - 1
Source: 2008 ICORE Healthcare Survey Results

*NCCN; National Comprehensive Cancer Network
*ASCO; American Society of Clinical Oncology

In 2006 Managed Care Oncology was launched to be the single best source for unbiased oncology
related information to more than 900 U.S. payors, more than 100 payor vendors and over 4000 On-
cologist. The content of the articles and features are reviewed by our editorial board who are industry
experts in both Cancer care and Managed Care.

Managed Care Oncology Editorial Advisory Board

Chandra P. Belani, MD Cliff Hudis, MD William J. Gradishar, MD
Miriam Beckner Professor of Medicine Chief, Breast Cancer Medicine Service Professor of Medicine, Director of Breast
Deputy Director, Memorial Sloan Kettering Cancer Center Medical Oncology, Northwestern University
Penn State Cancer Institute Feinberg School of Medicine
Deborah Partsch, PharmD
Howard A. “Skip” Burris IlIl, MD Director, Pharmacy Operations, Dan Petrylak, MD
Director of Drug Development Highmark Blue Cross Blue Shield Associate Professor of Medicine
The Sarah Cannon Research Institute Columbia University Medical Center
Jeffrey Patton, MD
Richard Cook, PharmD Medical Director Jeffrey Crawford, MD
Pharmacy Manager, Tennessee Oncology Chief of Medical Oncology
Clinical and Quality Programs Duke University Medical Center

Blue Care Network of Michigan



Editorial

Managed Care Oncology empowers
managed-care decision makers on how
to equitably and responsibly care for their
member/patient population.

Lastest in cancer treatment, plus

B Drug Review from the MCO’s Perspective

B Integrating Clinical Trials into Reimbursement Strategies

B New Strategies for Appropriate Oncology Reimbursement

B Improving Oncology Value with Payor Initiatives

B Web Links, Journal Reviews, and Answers to Payor Questions
B What’s Coming and/or Approved in the Oncology Pipeline

M Utilization and Cost Benchmarks

B OnCore’s Compendia of Oncology Drugs

2009 Editorial

Quarter 1 - Leukemia Quarter 3 - Pancreatic Cancer”

Quarter 2 - Cervical Cancer Quarter 4 - Skin Cancer (Melanoma)

*The Quarter 3 issue will be distributed at our 6th Annual Oncology Summit



Circulation

Managed Care Oncology is distributed to over 18,000 clinical and financial decision-makers within health
plan/payors, providers, and other oncology-care specialists.

The readership of Managed Care Oncology is comprised of nearly 1,000 payor organizations, over 30 specialty and home
healthcare pharmacies, consultancies, U.S. thought leaders, 14,000 payor related executives, and 4,000 oncologists.
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Blue Cross and Blue Shield of Vermont

Blue Cross and Blue Shield of Western New York
Blue Cross and Blue Shield of Wyoming

Blue Cross of Idaho

Blue Cross of Northeastern Pennsylvania

C HAHealth

California Blue Shield

Capital Blue Cross
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M-CARE
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PacifiCare
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Regence BlueCross BlueShield
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United Healthcare
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WellCare

Wellmark Blue Cross and Blue Shield
Wellpoint

Managed Care Oncology provides advertisers with bonus
distribution opportunities at the industry’s leading shows, including:

Academy of Managed Care Pharmacy (AMCP)

American Society of Health-System Pharmacists (ASHP)

World Healthcare Congress

ICORE Healthcare’s Annual Oncology Summit




Managed Care Oncology offers
full-page advertising (specifications
included in this media kit) as well as a
variety of customized communications
solutions to address your specific
marketing challenges.

Print Media

* Print advertising
* Supplements/Special Issues
* Targeted Inserts

Electronic Media

* Sponsorship of Digital Publications
» Webcasts and Webinars

* Online Trade Shows

» Sponsored e-White Papers

» eBooks

» E-Newsletters

Live Events

» Executive Roundtables
» Custom Seminar Events

Custom

» Custom Magazines
* Newsletters/e-Newsletters

Managed Care Oncology offers
increased interaction with your target
audience through our digital maga-
zine, located at
www.managedcareoncology.com

Full Page Ad Trim: 8-3/8” x 10-3/4”
Bleed: 8-5/8 x 11”
Live: 7-3/4” x 10-1/4”

Spread Ad Trim: 16-3/4” x 10-3/4”

Bleed: 17" x 11"
Live: 16-1/4" x 10-1/4"

Quarter 1 Issue
Ad Close - February 9, 2009
Materials Close - February 13, 2009

Quarter 2 Issue
Ad Close - April 24, 2009
Materials Close - May 1, 2009

Quarter 3 Issue
Ad Close - June 19, 2009
Materials Close - June 26, 2009

Quarter 4 Issue
Ad Close - October 30, 2009
Materials Close - November 6, 2009

For information on advertising opportunities, contact:

Publisher

Kjel Johnson

5850 T.G. Lee Blvd, Suite 510
Orlando, FL 32822

Phone: 866-66i-core
kjohnson@icorehealthcare.com

Managing Editor

Erika Ruiz-Colon

5850 T.G. Lee Blvd, Suite 510
Orlando, FL 32822

Phone: 866-66i-core
eruiz-colon@icorehealthcare.com

Publishing Office

StayWell Custom Communications
Michele Laurion

909 Davis Street

6th Floor

Evanston, IL 60201

Phone: 847-733-4596
michele.laurion@staywellcustom.com

Advertising materials submission/
send files and proofs:

Media Manager

Thomas J. Corcoran

Managed Care Oncology

P: 440-543-1548

F: 440-348-1980
thomascorcoransr@icorehealthcare.com

www.managedcareoncology.com



. " " MCO Advertising Material Submission
Full Page Ad Trim: 8-3/8” x 10-3/4 " — ——
Bleed: 8-5/8 x 11" For ad material submission mail to:

. , , StayWell Custom Communications
Live: 7-3/4” x 10-1/4 Attn: Michele Laurion

Spread Ad Trim: 16-3/4” x 10-3/4” 909 Davis Street, 6th Floor
Bleed: 17" x 11" Evanston, IL 60201
Live: 16-1/4” x 10-1/4” Phone: 847-733-4596

michele.laurion@staywellcustom.com
(For Electronic Submission, refer to # 6 below)

Guidelines for Sending Electronic Files
Magellan/ICORE Healthcare uses computer-to-plate technology for all printed material.
When sending digital files, please use the following specifications/instructions:

1. Platform
Macintosh or PC accepted

2. Files Accepted
PDF/X-1a:2001 compliant file settings.
Create PDF files with the centered registration to offset at 0.1875” and set bleed to 0.125".

3. Color

Please send all files in CMYK mode unless a Pantone color is running.

RGB files must be converted to CMYK. Please indicate all colors, including
Pantone colors, on the checklist. Do not embed CIE Lab color or ICC profiles
in your files. They will NOT Rip correctly.

4. Embedded Images

The MINIMUM resolution requirements are 300dpi for full-color artwork or

grayscale artwork and 1200dpi for Bitmap (black & white line art). Images

and logos from Web sites are NOT useable for print ads. Any RGB files should be coverted to CMYK.

5. Proof

SWOP-certified proofs for all ads must be provided. For a complete list of

SWOP-certified proofts please vist http://www.SWOP.org.

StayWell Custom Communications (or SCC) will not be held liable for the reproduction of any ad submitted
without a SWOP-certified proof. We require files & proofs to include trim and bleed marks.

(PLEASE - NO MARKS INCLUDED IN THE "LIVE" OR "BLEED" AREA)

6. Electronic file transfer

You may submit electronic files via the Web site. When submitting files via

the Web site, a SWOP-certified proof must be mailed.

address: ftp.staywellcustom.com

username: Icore password: Icore1234

If using I.E. 7.0: to view this FTP site in Windows Explorer, click Page and then click Open Site in Windows Explorer.
(You may have to log in twice depending on which version of IE you're using).

7. Storage
StayWell does not keep a copy of electronic files. Advertisers must retain the original copy.





